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Nine people died in the Elk Mountains near Aspen during the spring and summer.  Nine people died in the Elk Mountains near Aspen during the spring and summer.  

Fifth Death on Colorado’s Most
Dangerous Fourteener in 43 Days
Fifth Death on Colorado’s Most
Dangerous Fourteener in 43 Days

Aspen couple died while climbing Capital PeakAspen couple died while climbing Capital Peak

The Risks are Real
Body of 16-year-old girl recovered from 
Devil’s Punchbowl area near Aspen
Body of 16-year-old girl recovered from 
Devil’s Punchbowl area near Aspen



Total monthly active Instagram users: 1 billion +
Total daily active Instagram users: 500 million +
Businesses on Instagram 25 million + 
Instagram Likes per day: 4.2 billion
Photos & videos uploaded per day: 100 million+ 
50% of Instagram users explore page every month
Posts with a location get 79% more engagement

Social Media Influence

Source: OmnicoreAgency.com



Intentional Leadership

Tourism Master Planning

Collaboration - local government and stakeholders

ACRA’s Strategy



• Crisis of popularity – we’re loved to death

• Year-round visitation with new trial visitors 
inexperienced in the mountains

• Important to educate as we inspire

• Visitors can understand their impacts 

Intentional Leadership



• Community Engagement

• Events

• Transportation

• Visitor Services

• Marketing/Storytelling

Tourism Master Planning (vs. Strategic Planning) 



• Outdoor Guides Coalition

• Colorado Tourism Office

• White River National Forest Service

Collaboration



Request from White River National 
Forest Service for a unified voice 
of the Roaring Fork Valley

Created in the fall of 2017 to 
serve as a representative group 
of the greater outdoor industry in 
the Aspen area

Outdoor Guides Coalition

Collaboration



Colorado Tourism Office

Collaboration



Consistent messaging to stakeholders
via ACRA website, social media, member 
businesses

- Encouraging weekday visits and using 
the bus

- Discourage individual cars accessing 
outside of bus service hours

White River National Forest

Collaboration



To educate visitors on how to 
best enjoy our natural resources 
responsibly.

Content and videos promoted 
on AspenChamber.org, 
print collateral, social platforms, 
and at four visitor centers.

“How To Aspen” Campaign







Blog Posts



I PLEDGE TO EXPLORE ASPEN RESPONSIBLY.

I WILL VENTURE INTO THE GREAT UNKNOWN 
WHILE STAYING ON THE KNOWN TRAILS.

I WILL TAKE AWESOME SELFIES, WITHOUT 
ENDANGERING MYSELF‐IE.

I WILL NOT SKI IN JEANS.

The Aspen Pledge



“Tag Responsibly,  Take the Aspen Pledge”

Social Media



“How To Aspen” Campaign 
45k+ pageviews since launching May 1, 2018 
Videos - 3k+ YouTube views

Maroon Bells messaging June 2017 to 2018
bus ridership up 6k+ passengers

“Tag Responsibly” Post 
reached 29k+ people with 43k+ engagements

Early Results are Positive



DEBBIE BRAUN
dbraun@aspenchamber.org

THANK YOU


